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The brand mission
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De-commoditizing 
the salmon category 



The               brand promise: CARING
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We care…

…for best salmon.
…for the environment.
…for our consumers

SALMON IS GOOD, 
MOWI IS GOODNESS. 
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The MOWI brand: A premium salmon range in the top and upper-
medium price tier
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Undisputed top quality: MOWI products have received several
awards for its superior taste, both from consumers and experts
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2022

MOWI markets:
2022
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Brand investments have been effective in building the initial 
foundation for a strong and solid brand equity with consumers

Poland  France UK 
Brand Awareness 59 % 37 % 30 %

Ever tried 28 % 16 % 15 %
Regular users 12 % 9 % 8 %

Awareness

Trial

Habit
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Supporting
the category
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Social media
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POP France
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Poland: «In-store theatre»
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POP Poland
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POP USA
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